Email Strategy, Tips & Trends
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About Blue Sky Factory

We are here for you: Employee Spotlights:

. . Our director of deliverability, Ken
C| ient SerVICeS Pfeiffer, monitors all email traffic that
goes through our Publicaster system
to ensure compliance and email
delivery, assists our clients in following
. o, email best practices, and maintains ISP
Deliverability reations.
.
Creatlve DJ Waldow, the director of
community, oversees all BSF social
media interaction and engagement. DJ
helps us, and our clients, keep a finger
on the pulse of the social media
Software Development i
Social Media &
0 As VP of strategy and innovation, Chris
St rate 3 Penn is responsible for helping BSF set

" and execute its strategies, and for
Support, Education & building our market presence and
strength. Chris also develops strategies to
inino help us and our customers be more
Tra l n I n O effective in email and social marketing.
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Agenda.

Goal: Leave with a broad understanding of specific best
practice email marketing tactics, and how they can be
applied to your program today.

Industry Trends

Best Practices Tactics

Email Communication & Social Media

- Q&A
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Think email is dead?

Think Again!

@

visit us at: www.blueskyfactory.com

11/3/2010



Percentage of Marketers Who Aim to Include the
Following Media in 2010 Plans
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Data Source: Center for Medla Research, 2000 Medla Planning intell gence Study
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According to the DMA,
the ROI on email marketing
In 2009 was $43.62.

Not bad!
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y) S
L/ b]ue Sky faCtorY visit us at: www.blueskyfactory.com

EMAIL IS THE
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What Are Your Objectives?

1. Connect with your audience.
2. Engage your subscribers.
3. Build & grow-relationshi

4. Become a resource for your suhstrib&ss
e o \

5. Generate loyalty, retention & mindshare.
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List Building.
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~ First things fi

—...and permission,
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Online list growth.
1. Make it easy.

2. No pre-checked boxes.

3. Include titles and a brief description
of what you will be sending.

4. Tell them the frequency.
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Make it EASY.
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What's available for you? ¥

Pisase cick on a button below 10 loam
mare about what each news lsttor can do
for you

! gl

Tips, Tactics, & Insight Delivered
Blue Sky Factory's flagship monthly
emal nawslotier. Sty up-o-cate with
Industry trends. useful tips, Publcaster
updates, and company news.

Increase Brain ROI

Make sure you don't mias our next amal
marketing webinas. Receive an
announcementsign-up omal & o
convenient scheduling reminder

hs
resources blog contact
Subscription Center
‘Want 1o get more out of your amal marketing efforts? We can help you. Click & Ul
button 1o the left 10 Isarn more about how aach of our free newskstiers can help
you, then sign up for as many as you want
IR nannla
et W
“Last name: ~—
g m— what
Phone number: —
—— to
Website: —
Job title:
State: ?

|_Please Select One
“Which items are
you Intarssted In recaiving? (| Factory Direct Monthly Newsletier
(Pick s many as youwant) (] Bus Sky Factory Webinars

[ 52 Email Marketing Tips: The Next
Gareration

] News & Press Reioases

y blue sky factory

&

t: www.blueskyfactory.com

ENewsletier

Thank You!

Look for our
in Baltimore
You can also «

Thank them and welcome them!

letter every month to highlight

Print g Share

at's

Pas
{'s happening and what's hot =

o see all that's happening in Baltimore

y blue sky factory
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Offline list growth.

1. Capture opt-ins offline as well:

- Parish events

- Cards during Mass collections
- Registrations
- Schools

2. Make it clear that they will receive email

from your organization

3. Follow up quickily.

— = e — —
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Be timely, relevant &

compelling!

— = T— —
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SEPTEMBER 2010

Sunday | Monday \ Tuesday | Wednesday | Thursday | Friday \ Saturday
1 201052Tipy 2 3 4
5 6  LaborDay 7 200952Tipd 8 201052Tipd 9 Fesrssrana | 10 11  Parriot Day
PES Holiday Webinar| Gmail/Hotmail Uy
12 GradpwenisDay| 13 14 2009 52 Tipg 15 2010 52 Tipg 16 17 18 Yom Kippar
PES | Factory Direct | User Conf Save {|

Work from an editorial calendar.

SOéAL & EM

B BELONG TOGETHER

=
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Sending Practices

* Encourage Content Sharing — k 5

« Share With Your Network 3‘@* ,.-:'-.':"“““J‘-m
. e

« Facebook Like

Use Social to Build your Email List
« Email Subscriptions via Social Posts

« Facebook Opt-in Form

Use Email to Grow your Social Media Presence
- Social Awareness Campaigns

Push Blog Updates via Email
« RSS to Email 22
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Share With Your Network

Encourage email sharing with Share With Your
Network.

Be sure to clear)y define areas\and call outs to distinguish
between Conngcting and ShanLg via social.
Follow us on
Twitter.

Like what you see? Shurﬁml email with your social networks:

nFacebook 1| Twitter |mDigg \EMySpace

Baltimore Summer Restaurant Week
Returns, August 13-22, 2010

Baltimore offers a unique dining experience which encourages guests

A Become afan

JONES & BARTLETT

From teory through apglication, this
concise manual covers everything
stugents need 1o SUCCEed an Meir exams
and on-tne-jobl

T o dow o ot ook companc F - 5o [inased i, {

I o T T Tl [
g g ey g Tz bk cov ernding sudenls reed p
Bisorerios b sl > HE
DR —— i
waimasinsmrmes v ipes 1, oa v v e qpene. | (SRR
e

23

Today's Deal in Boston, MA:

5§25 for & One-Hour Restorative

Massage at Sarah Vincent Massage H )
(520 value) 8 E
TR Hoog, LMT

Customize this emoil to your preferences €

Deals aocross New England:

Manaage (500 vams

s Motk of Brston A

ﬂ Boatan, MA:
0 25 ot 3 O Hour Foesiorati MIsage 3 5263 Vincerns

Reach Increase: 39% Twitter, 30% Facebook,

Share With Your Network

@
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Share via Facebook Like

Facebook Like allows viewers to "like" the email in Facebook and expand

a campaign’s reach to a new viewing audience.
Posts a link to the email on a subscriber’s Facebook page and records as a “like” in the count on
the email.

RECENT ACTIVITY

5 Amy likes The Buzz in Baltimore.
Amy commented on Stacy Ross's lik.

ﬂ Amy commented on M. Kendall Ludwig's status.

Expect the Unexpected in Baltimore
Keep an eye out for our new advertising campaign that spotlights
Just a few of the treasures you can discover in Baltimore.

Fifi at American Visionary)
Any exhibit can move you.
Visionary Art Museum, man| » Faosi) I
themselves. There's Fifl, thi %

poodle, a three-story tall wi N .

bus decked out entirely in Expect the Unexpected in Baltimore

| aboutartin Baltimore and 1 Keep an eye out for our new advertising campaign that spotlights just
a few of the treasures you can discover in Baitimore.

o Lke Bee the firsk of your friends to like ths.
Fifi at American Visionary Art Museum

Any exhibit can move you. But at the American
Visionary Art Museum, many exhibits move
| themselves. There's Fifi, the pedal-powered
| poodle, a three-story tall whirligig and a school
bus decked out entirely in mosaic. Learn more
about art in Baltimore and view video at
‘www.baltimore.ofg/art.

o Lke B One person likes this,

CLOSE

25

Convert community to subscribers

Baltimore

Wall  Info  Getthe Buzzt  Marbor Pass  YouTube  Fhotos

T, | i .
BmoreHappy.com

Baltimore

theBUuzz

The Buzz in Baltimore

Adid o My Fagt's Favarites
Sepgest wm Friend

Skt ritae via TS

Whatner '3 basebal and betr,
pap ® and pep ar, the

clatsics and the conrmporary,
fine @iting and festive events
There's something rew
unexsected o discaver in
Baltimere

Pibadings dvedy day-wiT incredibis svents,

YO WO R B it
Lasen mare oy foliowing

@aatimoneM on Twitser, Tos ot in o 281 i fun Badorn it happans, 3iga up Tor

‘o T BUZZ i BATiTony enasweeT now, 7S froe
I 4 U Of 1B FBRICNS 1o MAKe BATMON YOUr nax
o

8 Friends Like This

6 ol 6 Frisnds See AN —
Lt Name:
Zo Code:
- Emal Aderess
Garn Carol O Ay P ] -
o R~ VisitMy (b )
Baltimére.com
b 4 W 4 W= e sl Marketior 8y Blue Sky Factory
| — T TE——— T —— T —
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Email Subscriptions via Social

Use social media site updates to promote your email subscription.

Social Media Explorer Putting the finishing touches on my August e-newslether,
This month covers cantent strategy. Subscribe here: http: /Afar.gy /OUZ
BNl August Z &t 11:00am via Argyle Socal

Corner, our newest monthly newsletter, later this week! Mot signed

g Blue Sky Factory, Inc Stay tuned for the debut of Compliance
3 up? Wie recommend you do so now! bittpefargy/2F

Email Marketing Compliance | Email Marketing Strategy -
Blue Sky Factory Blog

ar.agy

Blue Sky Factory is intraducing a nesw monthly newsletter, with
infarmation on email compliance, data protection, privacy, and the
CAN-SPAM Act, Sign up now,

ﬂ May 3 at 11:23am * Comment ' Like * Share * Promote

27

Home Profile Find People Settings Help Sign out

We love Tuesdays here at the Factory.
Why? It's Email Marketing Tip Day!
Sign up to receive a tip every week
http://bsfurl.com/4Qd

9:58 AM Aug 18th from web

y blueskyfactory

Blue Sky Factary

© 2009 Twitter AboutUs Contact Blog Status Coodies APl Business Help Jobs Terms Privacy
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Facebook Opt-in Form

Facebook Opt-in Form and Subscription

Center Bhue Sy Factory, Inc e
ymmm v sof, T | it s 3
Blue Sky Factory now makes it easy to grow me -
your email IISt' build your brand and spread 1 =Y Blue Sky Factory, Inc ofssen of the Day: Are you sttanding wodar's ]
your awareness With a Facebook Opt-in form. X ﬁpw: yu;u;:w Ay Garlangd? I's at 2PM ET today: Topic: Successful Strate
wall Info Free Enfail.. Phatos Events Bowes 1) v
facebook
Stay informed, Skanfip for one or ol and opt-out amytme, Fekds ma
Al Inchusive Outhet | 85 L “First namwes
v a[ ] e e |
“Last name:
'WFP Cliek the “Like" Button i
O il 1o become a fan! 3 “tmassadrss
| The Best P far All Inclusive. the Cutlet |
| Welcome to the All Inclusive Outlet e T
| Facebook Fan Page! B L
Feel i f il B b Factory Dewet Monihiy Newsietier
byt o o it ae
Email Aodress S Iy
' e
AlnchustveDutiet com - Vour Gutiet for Al Inchusive Vacations G
| submit |
29
S
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Home  WhyDBhueSkyFactry?s OwSerdosss Companys Conacts  Sugpois  Biog esit us: B56.216.2583
Subscribe To Our Newsletters f
o el oY b acted b e B k —
ot et o e
su P o e v o v
il
(T rv—
Subscribe To Receive Email From Blue Sky Factory
Porms ntma i et 2 Questions sbout your
s emall marketing efforis?
R (0eg) 2 .:s‘;;ul: (2883
e ]
oo [ Gwonery
Get Sociall
| — T TE——— T — T —
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Social Media Growth/Reach Campaign

N R
Kaie Baltimore

o e o T DUt 0w Sy conmeced W Oaimors o T W
o L B S e )

- dncover I Batmon

Run an email campaign dedicated to introducing

your email community to your online platforms,

such as Facebook, Twitter and LinkedIn.
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Social Media Growth/Reach Campaign

ke U on Facebook
and Be Automatically
Entered to Win

$100 Print Credit!

Riready s Pam! Vo' 1o sotumuaticaly estered 13 wed

Ei Facebook

cn-B000

224% increase in fans from one campaign

33
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SOCIAL DATA = INSIGHT
SN

- Data attributes

- Social data activity
(i.e. the conversation)
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